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INFLUENTIAL

ROUNDUPR

The Daily Style Sessions

MY F ashion W esk's hottest ticket was the Daly Stye Sessions lounge on the rooftop of The Empire - Py
Hael, where VP = could rest their tired fest during the very hedic schedule of showe . Cver the coarse B&ﬂﬁ F i =
af the 3 day suite there were zome memaorable momentz where ndtables weretreded to spints, -, ;
ervices and awhole devw ofthe latest and greatest productz. The adorable & talented Toni Trucks
(Twflight; Breaking Dawn & CBS's Made In Jersey) in her gorgeous Chiigtian Siviano dress & hair by
Christos, made the rounds with Millennium Magazine as she dizcovered the goodies for hersel . Make
aure totune into CBZ on Friday Sept. 28th & 3 PM forthe 'Made In Jersey debut!

- Lauren Clarke-Benngt

J -

Tomi Truchis (Tadlighd’ GASE

ade fr Sdey=e y) excited 2bowt

her Rowge Cose etigue Gt Bag Farzs Aion DesigmesFealdy SEeThe S pe L) &
ard FPixi Waheup. Nk Hilon (Oesigmestiiooe).

Vivienne Tam
Once agsn Yivienne Tam did not dizappoint with her 2013 Spring Collection zhe showved during The Mews Yok Fashion Week at Lincoln Center. The front rovenas
lined with glitterati az the wonderful o out, coor blocked, black & white and bold tinted clothing zaurtered down the nunseay

- Lauren Clatk e-Bennett

ENNE 1AM |

Liviemme Taw & Behe Newwidh (Tory Avward Winming  Falley FeffBr (arof Fe Way More Famous
Acton’ Cheerm’ Frazier). Thar e

MILLEMMIUM | 7



GBK Gifting Suite

Wherever there's fashion & fanfare, there are always gifting & styling lounges for the VIP celebz and
notables to sample some of the hotitest new products and services around. GBE Celebrity Gifting Lounge
kicked off The New York Spring 20123 fashion week at the upzcale Empire Hotel across the strest from
Lincoln Center, with a stellar suite that proved to deliver beautiful accessores, fabulous fashion, yumnmy
congumables and perfect products. Along with unveiling what's new, this year's GBK benefited Dress for
Success Worldwide, an intemational not-for-profit organization that promotes the economic independence
of disadvantaged women by providing professional atfire, a network of support and the career
development fools to help women thrive in work and in life.

- Lauren Clarke-Bennett

{L- R) Katherine Kwsi & her
handbags, Kinzting Bowdean
(NEL'2 30 Rock) in her new
walch from Hot Rock Jewselny
by Marc kimkim CGaoblen and
Glona Gowving (VHT'2
Bazskefball Whves LA).

" - s i 1

ok L ¥ : .
Kely Ozboume (Phofo by John Parma’Gelly Images).

Victoria's Secret Lounge

Atop The Empire Hotel, Victoria's Secret pulled out all the stops and created the fabulous Fashion Week Suite,
Foundations of Fashion' with full spa services to pamper every VIPs wishes. From hair styling fo make up fo

massages, eyelashes to manicures and oxygen facials {not to mention the beverages, fab focd and amazing view),
a visit for a Bombshell Makeowver was just what the Fashion Police ordered.

- Lauren Clarke-Bennett

Nafasha-Bedimgion ({Grammy nominated singer
and zong wiiter). (Phofo: Vicforna's Secref].

Victora's Secref Spring fashion praview:



Homo Consommatus

Dezigner Alexey Sorokin creates
women clothes brand Homo
Consommatus (Latin for Consuming
Person). That same year Saint
Petersburg State Art and Industry
Academy, named after Alexander von
Stieglitz, housed the designer’ s final
graduation collection of the same
name. Itz main idea was the wrapping
of a person ag means of identification
and self-defense.

- Betania Sikora

Fashion Police

What could be a better place fo shoot
an episode of Fashion Police but right
smack in the middle of The Mercedes
Benz Faghion Week Pavilion at Lincoln
Center. And the crowd went wild when
they realized their beloved style critics
were but a few feet away.. unfortunately
Joan Rivers had fo stop filming due to
the frenzied fashionistas.

- Lauren Clarke-Bennett

———

Melisza Rivers (Executive Producer) &
Joan Rivers (Show Host)



Helmut Lang

Trenders from all over the globe waited outzide the hip downtown lofi in anticipation of the Helmut Lang 2013 Spring fashion show which proved to satiate
their appetite for what to wear next. Models wrapped in rich colors, tapestry prints, satin finish and sheers marched past the fazhion hungry, who applauded

the collection.

- Lauren Clarke-Bennett

Andrew Rosen (Link Theory PresidentHelmut — Helmut Lang Fashionista Fans.
Lang co-owner) and Michael & Nichole
Coloves (H L designers).

Tory Burch

Cuiside Lincoln Center. Tory Burch is an American
fashion designer, busineszs woman and
philanthropist who was born, raised and educated
in the Philadelphia metropolitan area.

- PhotoMedia Diaries
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Morisol Ferrari

Morizol Ferrari specializes in the bespoke tailoring of coats and
jackets uzing the finest and oftenfimes most exotic materials.

Mercedes-Benz Fashion Week - Lincoln Center

- Betania Skora

Nicole Miller

Micole Miller iz a fashion designer with a modem, ageless aesthetic. Her silhoueties are arifully draped to achieve a unique body consciousness.
Mercedes-Benz Fashion Week - Lincoln Center

- Photography by PhotoMedia Diaries




Allure Upstairs Beauty Lounge/Colored by Maybelline New York

A whole slew of celebs stopped by the Allure Upstairs Beauty Lounge! Colored by
Maybelline for some great goodies & services from RicardoRojas Salon, skin
congultations by SkinMedica, hand treatments from Bioxidea and a lock at the latest
fashions from designers Stop Staring, Sail to Sable, Renzo + Kai, and Da-Sein.
Customized cases and accessones by Crystal Icing. Watches by Red Line & A Line.
Refreshments by Diet Coke. Cocktails by TeQava did not disappoint.

- Lauren Clarke-Bennett

Damien Dante Wayans,

Montego Glover

Leonid Gurevich “Tribute™ Fashion Show

Ruzzian-American clothing architect and illustration maverick, Leonid Guverich's dizplayed hiz “Tribute Collection”
during Faghion Week's 2013 Spring collection. The technically refined FLT graduate exhibited hiz creatively
majestic Tribute™ pieces for the first time in the USA. Fashion enthusiasts partock in what could very well
regsemble an unbridied Cirgue du Soleil of couture amazement. Cue lights as well az anticipation filled the

gothic-ly staged Angel Orensanz Foundation home to apparel magicians such as Zac Posen and Alexander
McCQueen and now Leonid Gurevich; a one man band enters lively holding an orchestic accordion performing
classics by Vivaldi and Edith Piaf, appearing like a scene from The Accordion Kings, only with modem Eurocpean
gusto. Enter design number one, gasps were heard in the audience as the properly chosen model strutted this
riveting empress inspired evening gown, only for the fashionably brave at heart. The corzet like elegance ssamed
breathtakingly comfortable, and with each additional creation didn't ceaze fo caplivate gazers as each ensemble
made itz way down the runway met with applause and beams of light emanating the zpectator’s faces. One
particular favorite was a patferned white semi-nude chiffon gown, concealing simply the precize areas fo be left to
the imagination. The entire collection was adomed in lavighly theatrical headpieces made by Anya Caliendo
(Couture Millinery Atelier), embodying oversized peacock feathered moiifs and seductively suggestive over the eye
veils. Leonid's project mizsion statement iz "Unigue clothes deserve to be worn", He without fail proved this
evidently as even the untutored fashion devotee could conceive completely fransforming their wardrobe fo rezemble
the daring and courageous ideals that the Tribute Collection represents.

- Wordz: Eliza Ramos | Photos: Alejandro Di Esko




Alice + Olivia by Stacey Bendet

Mot only is Alice & Olivia clothing hip & chic with a young attitude but the way Stacey Bendet (designer) presented it to the world followed suit. Her Spring 2013 v
igion with a 50's feel was launched at a lofi in Chelsea where the the guest list rivaled an awards show. The 'Presentation’ showed off Bendet's wonderful sense
of color and style as the modelz pozed on the half century vintage fumiture and back drops.

- Lauren Clarke-Bennett

Cygalle & Debbis Dickinaon

Cygalle Spa & Best Drug Rehab

A little bit of heaven was created atop The Empire Hotel during Mew York's
Spring 2013 Fazhion Week when The Cygalle Healing Spa and Best Drug
Rehabilitation co-sponsored a VIP! celebrity 2 day event. The Cygalle
Healing Spa featured glorious facials and massage using her wonderful
holistic products. A travel kit chock full of the products (Chamomile Eye
Make-up Remover, Licorice Face Wash, Volcanic Clay Scrub & Sea Pearl
Elixer Serum) were handed out to all the VIPs to experience at home. To
enhance the experience even further yummi juice drinks and hors d'oeuvres
we're senved by Organic Avenue, Yoga classes were given by The Best Drug
rehab as Dr. Price's Sleep Vites and a cream to help ease body aches &
pain was for the taking. Cygalle Healing Spa Gifting Suite included Isabelle
Adriani iz an talian actress, but alzo a fairy tale writer and a joumalist.

Tinsley Mort - Photos by Jill O'Brien and Lauren Clarke-Bennett et Tt



Vera Wang
Vera Wang

YVera Wang is an American fashion designer based in New York City and former figure skater. She is known
for her wide range of haute couture bridesmaid gowns and wedding gown collections, as well as for her
clientele of elite ladies figure skaters, designing dresses for competitions and exhibitions.

Mercedes-Benz Fashion Week - Lincoln Center

- PhotoMedia Diaries
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VENEXIANA

Venexiana,

After careers in muzgic and architecture, Hunganan-born designer Kati Stern launched Venexiana,
a highly structured, rock-music-influenced design that iz edgy and adventurous.

Mercedes-Benz Fazhion Week - Lincoln Center

warw venexianaltd.com

- PhotoMedia Diaries
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By Fanny Olmo
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Sl wing the wsual SeH tfrendiness, he’s weadning

jedns, swedter and O fadord, s he opers the doarto
hiz cparttment. He smiles, gives me a doule peck on
adch chesk and sans bells | We first et Jdorirg o
frtivate event it Manbattan g few menths back . Wkile
his Brglish is perfect, he Joanish in birm shaews fght
throuahbinhiz gccent, hard moveatments e bis
vbront persondity . Aspectacular view of Marbhattan
ST SUnCs ws 5 wee it dosam on O Sabueday momineg oh
the top floor of the Bowery Hoteal,

Domingse Logoata, the infamous walloroo aist wihe
recently panted and sold Poloroid pichores of Lndsay
Lok for than $1,000 seems reloxed yet o kit
impzafient o start the inferdew . He canretsit still and
excusas hirmself to ight v o cigarette and pour himsalf
O glass of water, Hs lgiddocack affitude oand wice are
30 cootiaating: vou may Jlimaest think vouare sppeaking
o Fcdsse. Large pdinfings canlee seen from Joress
the roam, some still lbeirg worked ab. Few queastions
ik ed, and Igoata marks the beginnirg of o great
imterdew

“larm wee tking with childben now, making suwre ot of
the matey from my edindings goes towarck
schalarships for those whe reed oppottunities,” he
avys Jdbout one of his most recent charity projects. ©If
youl Ore given so muchlike | hoee bbeen given, itis
impzortant o give back. You can'™ just preduce thease
fraintinggs and sae bow thay sell for thousande of
Jdollars and not contilzuate te the community
somebsw.”

Hiz serse of contilbution goes O step further, The ardist,
bomin Pdma de Mallorcd, 3odin, is alse leading the
Gloled Tiger hitiafive champpiconed by the Wiorld Bank
it Weoshingten, D.C. He has chaosen o represent theair
ok e feahating some moenumentd pieces fitled, "Tiger
Lowve andd Tiger Wild™ amotg o thers,

“Iwas csked by the Wodd Bark in DOC o parficipate.
After lleamed that there are only ddoout 3000 wild
figers laftin the wold | was shockaed by such asad
fact and wanted to el as much s [oan, | will ke
Jdonading sewverdl pdinfing s and soulistures of figers o
el rdse fundk and aareness woldwide, " he says,
rAM: Wby o you consider it important o gine bback 1o
others2

DI [was givven o falent and O lbeautifud family... Jdid
et etk forit, sweas just agift! Therefore | amin ekt
forensar; giving what | con makes me feel complete.

Whether by e ond preference of not, Zapata dlmost
JAbvweorys boms out to e part of the Hollysweo ods
seatlight. His weork aftract many of the weedd™s most
pprestigious collectorn, including Gaarge Soras, Johnny
Depie, the Chazen family, the Ciprian Group and Josl
REolbuchon, among others, Het o mention seme of his
bast fiends: Scadett Jobhnason, Lndsay Leban and
2o i Wergard to merticn ohly o few,






“lrespect and lewve the abtendion | am given by
these amadrg stars that collect and like my eaintings.
| o't just thank therm o wer and oowver agdin for helging
e mdke my dredms come thoe, T says Zapata,

Crgar thee yeaars, Logoata bas actively represented
hirnzalf while collalzorating with woriows gdlaries
wioHdwide includng Mallzereugh Gdlery, Parisud and
Canmen de la Guerrd, b Octolear o1 2011, he teamed
i with acter arfist Jordi Mcllal befter ko s for bis
rales in films like “Blow ™ and “Colomibzianda™, 1o host o
starstudded event ot Helvwoo d's Chateaw Manmant.
He recently featured some of his loest work at the
Delans Hetel in South Beach duning Micmi's Ar Bosel
QA eveent,

“lam weking on anirstallotion for the Yenice Rlm
Festivd, wheare | am dressing o Palazms In the Grand
Cardl with Pelareid™s of Sofia Vergara, thenin
Dctolar ry shaw in Paris with mare figurative ard
fraditional works . " he 5o .

pata’s ooareer started of Begents College in London
i 1993 and Ameican Whisersity it D2, At the fime, the
wourg orfist pursued wariows facets of art education
broth in the classreom andinthe stud o, Although be
considers himself o adist since childhood, it was
Juring these vears o d shudent when be traly leamed
o cogoture the essence of acrylic pdinting and ppastal
Jrawing.

rAMN: Wheare Jo vou get inspiration for your pantings2

DZ: laetmy inspiraficon from passion... possion forlita, .
mements that [hewer forget and that might newer
come ack! | Uhicmentos T of love, sex, food, fiends...
sersdfions too, like what vou feel walking areund

20 Ho ob dsunny dffemaan, of the stmell of my lowely
Ardalucialack in Sodin.

oot s many Jand waiedlife exoetiences inspire and
irrd gorate bis weo k. Despite dsfinguished successin
e music irdustey Js weall o kositess wodd, b b
chosen fo set aside these coareer and foous enfdirely
o his pedssion for ainding . For ower 20 wears, the
frairter has Built abody of wotk sahich wareas
significantly in motif, thowgbh corsistently explares
themes of sexudlity, opulence, and wtdity in bis
sighature style,

I sorme of his eaintings, Zoeata layers fantasy and
reclity, luing the viewer inte b potant, cosmically
breadiful world: known for his signature "Fole” series,
which first gdined hirm crificd accldim, his moest
recent wotk foouwes on themes inchading Jearish
culture, Amencan wormean, Jrd the lifestyle of Los
Argeles.

He offen draws on his exoetiences oF J s ohgwriter.
O 21 his st netdzle pieces of work: be coswrote
Iytics for Los Dal Fo's rew fop Bill Board hit "The
rMcarend ong.” Michasl Jackson and Jon Seoada.
He tends o expose his deeply postic imagination oy
incore rating text and visual cuess inde many & f his
wio ks, I this ey, bis images codx the Weaewer into his
redlm where fact and fiction eersist simulfarseus by,
fotifying each other’s beauty, depth, and medning.
Recertly named, “an artist fo watch” by the
frrestigiouws Whitewdl Magcmine, Zapataintends 1o
expard the sco e and breadth of bis projects with
gredt onficipation.

Zapata Contintied on Page 55






DANCE
FEVER

ANNA DEMIDOVA

On How She Danced Her Way from an Afterschool Program onto
One of America's Most Popular Television Series,
"Dancing with the Stars”.

By Eliza Ramos

MILLEMMIUM | 24



ANNA DEMIDOVA
“Dancing with the Stars”
Photographer Fadil Barizha
Produced by Victoria Talbot
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“Once the performance begins, the feeling of having
an audience comes second to focusing on your
partner and excelling to a seamless performance. I
felt as 1f the cameras were not visible. When you
dance 1t’s just you and your partner.”



A’r the eary age of 4, Anna Demidova began
dancing in an affer school program at a local
community cenfer. Following in the footsteps of her
older sister, world champion Eatusha Demidova, 9
vears later Annga won the Brfish Open Junicr Ballroom
Championship followed by the Ireland Open
Championship.

"Dancing was an automafic night of passage in my
household. What began as an afterschool hobby
guickly transformed into a rigorous daily pracfice”,
she said.

ietting the stage fo compete against the finest, Anna
has entered in neary 30 international dance
competitions globally.

After finishing high school - Anng who was born in
Moscow, Russia - journeyed o Mew York to ive with
her sister. Here she focused on pursuing a pinnacle
dancing carser. 3he began dancing with Andrsi
Begunov, and affer becoming winner of the United
States Youth Champions in 2005 and 2008, the two
represented in the U5, during the World
Championships ballroom dance arena, making it to
the finals.

The angelfic balletic archetype made her "Dancing
with the Stars™ debut on ABC in the celebrity round of
the Season & pro-dancer compefifion. After winning
acceptance in the popular TV show, she paired with
football glayer Michael Irvin and finished in $th place
in seqson 9.

Asked about the difference in performing amongst a
live audience in comparson with being viewed on a

major felevision glatform where millions of viewers are
watching, Anna said she felt totally relaxed.

"Once the perfomance begins, the feeling of having
an audience comes second fo focusing on your
partner and exceling to a seamless performance. |
felt as if the cameras were not visible. When you
dance it’'s just you and your pariner.”

Zaining valuable notary from DWTS Anna spends most
of her fime feaching in the legendary Fogers Dance
Studics located in Fairfield and Hackensack. In the
sumrmner of 2011 world champion sibling Eatusha
Cemidova added to the legacy of Eogers by
purchasing Baftista Dance Studio in Hockensack, NJ.
FKatusha Demidova spent 10 years couching her
yvounger sipling Anna info inevitable prominence as
Katusha herself is ranked Mo, 1 intermationally as o
professicnal balircorm competitor. Anna now ranked
ath in the word aftributes much of her success o the
relentless conviction of her sister’s tutoring. Amid
climbing the ranks foward Mo, 1 internationally, the
dance sovergign may one day compete against her
highly ranked sister. Asked how it would feel fo
compete against her mentor she replied, "l would
never compete against her, | would dance alongside
her.”

Anna enjoys runs in Central Park and dinners at Catch
in the Meatpacking District. With a sleuth figurine
figure, modeling enfolds naturally o the 57107 beauty.
Interested in broadening her modeling porfolic and
developing her acfing skills fo a professional degrese,
her days are spent practicing for compefitions.
engaged in acling classes with fop fier NYC coaches,
and shooting major campaigns for prominent
publicafions.

Anna Confinued on Page 58.

WIN JEWELRY FROM
AGA Jewelry

Enter for a chance fo win | of 12 AGA Jewelry bracelets.

hMetal hand pendant with handmade flower, Swarowvskl crysial,
marble and turguoise.

Clef pendant with key pendant, Swarowski cryslals, a lucile rose.
Marine pendants with coral, glass and Swarowvski crystal.
mMarine pendants with glass, coral and Swarovski crystal.

Starfish pendant with heart pendants and Swarovski crystals.
Handmade orchid with Swarowvskl crystals and Swarowvskl pearls.
Handmade rose and Swarovski crystals.

Dragonfly pendant with Swarovski crystals, murano glass and
Swarovskl pearl.

Leaf pendant with litlle dragonfly, green pearls.

Lucite rose with heart pendant, Swarovski crystals and frozen glass.
Flower pendant with butterfly pendant and Swarowskl pearls.
Heart pendant with o padlock, key and tiny Swarovski crystals,

All bracelets are made of silk braids, original
Swarovski crystals and anti-allergic metals.

Email millenniummagazineonline@gmail.com with AGA
in the subject line and we will randomly select 12 winners.

Contest Deadline:
11:59 PM,Monday, November 5, 2013

For contest rnaes visit www.milllenniummagaane.com



What makes the Body by Vi™ Challenge the
No. 1 Weight Loss and Fitness Challenge in
North America?

ARe YO U ur For
There isn't just one reason... there are 25

MILLION of them! ViSalus™ is rewarding over ‘ed VN = Mt =
§25 MILLION in product, prizes, and dream
vacations every year!

THE o 1M ke s N

Owver 3,000 NEW people every day are joining the Body by Vi™ Challenge! Your personal health

victories are within reach thanks to 5 nutritionally-packed Challenge Kits to support you on your
road to success!

HOWIT You've discovered the Challenge that’s simple, affordable, fun, and real life-
WORKS: compatible! So how do you begin? All you've got to do is Set, Select, & Share!

5V SET  [w# SELECT QD SHARE

your weight loss from five unique ¢ your 90-day
- £) or fitness goal. "“' _+ g Challenge Kits. results... & WIN!

—

Challenge yourself to a better future.

YOU. WILL. WIN!

Start your challenge today for your chance to win!

GO TO WWW.MILLENNIUMMAGAZINE.BODYBYVI.COM FOR MORE INFO

See Reverse Side for Complete Details Challenge Prizes. * Use products as directed. Children under 18 should consult a physician before beginning any weight loss o fitness program. For children
under 18 Vi-Shape® is intended as a source of nutrition, not intended for weight loss, **No purchase necessary to win, A purchase will not increase your chances of winning.
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CHAMPIONS win

» The Ultimate Hollywood Transformation Vacation! = Personalized Champion Business Cards

= Luxurious trips to exciting destinations = Featured in ViSalus marketing—seen by millions

= VIP Treatment online, in print, and video

=  Head-to-toe spa experience = Exclusive Champion Performance Jacket & Gear

= Celebrity styling + new attire = A lifetime of FREE priority admission to ViSalus events
= professional photo/video shoot = And much much more!

|

525,000 Promotional Branding Package

FINALISTS win

= Body by Vi™ Finalist Medal = Featured in Body by Vi™ Newsletter
= 5500 Vi-Store shopping spree =  And much more!
= 5500ViSalus Product Gift Card

EVERYONE wins

Collector’s Edition Prizes! = Recognitionforthose who complete multiple Challenges.
" Free Product! Anyone on the Body by Vi™ Challenge Lose your way into the 50Ib, 75Ib, 100+Ib Clubs!

can get their product for FREE every month simply by =  And more!

helping 3 other people join with the same or greater

value Challenge Kit.

CATEGORIES JUDGING CRITERIA

Body by Vi™ Challenge Champions Finalists & Champions selected by private panel
—those with the best 90-day success stories— of health and fitness experts based on:

are selected from Male, Female, Couples, Team, = 50% Overall Challenge Transformation
Random Drawing, and Family categories! (before/after photos, measurements, results)

= 25% Story/Self Promotion
= 25% Community Votes

A

© 2011 Visalus™ All Rights Reserved. 1607 E. Big Beaver Rd. Suite 110, Troy, MI 48083 « B77-VISALUS WWWVISALUS.COM |
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MAME: Danisha Scoiff

ZENDER: Female

AGE: 21

CITY: Brookiyn

HEIGHT: 5°8™

WEIGHT: 120 lbs.

MEASUREMENTS: 33-24-37

SHOE: 9

HAIR COLOR: Brown

EYE COLOE: Black

ETHHICITY: Caribbean Black

ZEMRES: Model [Print, Rumway, Atness)
EXPERIEMCE: Infermediate

EMAIL: danishascott@gmail.com, danshascoti@facebook.com

Danisha Scoftt

Mizs Jamaica Word Contestant Winner of Fast Track Model 2009, and placed in fop 10 | 20010 Miss Global 3 Eunner-up
Miss Jamaica Bikini 2011 Winner Secfional Prze, Best Condificns, Best Presentafion | Fitness America Weekend 2011
Las Vegas Ftness Model Class, 7th Place out of 50 | Miss Jamaica Universe 2012 Contestant, 4ih Place.

Photogropher: Alejondro D Esko MILLEMMIUB | 31
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Fundraiser or Dinner Ceremony¢ We might se
video crew to capture the experience and shar

Just send us the event, date, time, location, descripf
a contact to contact@millenniummagazineonline.corn
-
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Mane Street &7 Salon

A Complete Style & Design Salon
Yerng MWaken
Style Designer
569 High Mountain Road
North Haledon, NJ 07508
973.636.9599
www.terrysmanestreetsalon.com

THE HAMPTON
CLASSIC HORSE
SHOW 2012

Witk 1,500 horses axhiliting and 40,000 sppaectators, this is the loargest
Hanterfjumzer show it the Lhited Sates . The Clossicis O premisr
Jdesfindfion for horse people, and amuch-anficipated stop on the
surmmer fowr, Bis ing lass allits own, ethin the minds of spectatorns

o b e people dlike.
- Lowren Clarke Bennett

Sheilz & Tom Vol Mavor Mokaes! R, Bloow bem zmd
(2=t =2l limg subhor). Digna Tavior.

MAILLEMMIUMN |35



20TH ANNUAL

By Lauren Clarke-Bennett

Photo Right | Ak c Bakdwin | P rouded Contezy ot Hampiows e natoral Flim Festial

PAILLEMHILIN |54

A, Mewny Elessation

After covering the Hamptons
Intermnational Filtm Festiva (HIFF ) for
numerous vears, it iz rewarding to ses
itz positive economicimpact and
cortinued emergence az & vitd force
within the mosie industry.

The HIFF iz proud to be celebraing their
20th vear in existence and tz evolution
irto one ofthe film industry's premier
festivalz. Together with the dedication of
thioze that have worked tirelessly for the
F eztival, another important ingrediert for
itz success iz the generosity of Alec
Baldwin, who provides his time, celebrity
and experience to the entire program.

"Thankz1o the astute guidance of the
Board of Directors, led by thiz vear's
Honorary Chairtman Alec Baldwin, and
the commitment of our generous
sponzorz and parons, we have been
able to groveand fulfill our miszion of the
past 20 vears: "To exhibit the best and
most thought-provoking indspendent
films from around the globe " zaid Karen
Arikian, Executive Director,









The HIFF (headguartered at the
beautiful c/o Madstone Hatel in East
Hampton), iz exdited to showcaze their
zignature caegones; Spotlight Films,
Wadd Cinema and the Galden Starfish
Aanard competition to mosie lovers from
around the globe,

"Me gre proud to preszent such & stelar
program forthiz vear's 20th Anniversary
edition of HIFF " said M=, &tikian, "We
promize to provide dyvnamic and diverse
groups of films, fimmakers, industry
leaders and talent that will cometo the
Hamptons for this fedivd's milestone ™

Az the Hamptons are ahome and
holiday degindion to many ndables, tis
zafeto say they are com fortable with the
locaion and attend the HIFF with &
zenze of familisrity and eaze. The shot
lig of expecded guests appearing at this
veat's Fedivd are: Richard Gere, Mike
Micholz, Alec Baldwin, Mathan Lane,
Stesde Micks, Alan Cumming, Trudie
Stder, Sienna Miller, Melizza Leo, Ann
Foth, Terry George, Steve Van Zandd,
David Chase, James Schamus, and
Farker Stevens.

Mozt importantly, the true heart ofthe
Hamptons Intemationsal Film Fegive iz
the wonderful cinemaic marwezthat so
many atiztz passionaely produce. They
are then painatakingly sdected by the
diligert and talerted programmerzto be
viewed by the dizcerning.

"From our first edition, up urtil today, we
have remained committed tothe god of
entertaining, enlightening and somdimes
chalenging the audiences whose
appetite for grest cinemaremans as
ztrong az ever," zave Director of
Frograming Dasvid Mugent. "F rom the
Falme d'Or winner (&mour) & Cannes
to our 22'Wordd Premieres, to the film
[Zilver Linings P lavhook) that just won
the Audience Saard st the Tororto
Irtemational Film Fedtivd a few days
ago, the audience in the Hamptons sl
once agan sample wha we fed are the
bes fims from around the wodd "

Mot only &re the caliber of garzand films
monumertally impotant to the success
of a film fegtivd, but the zuppot of
indusztry dignment iz paramount to itz
groedh and siability:

"In addition tothe HIFF'S incredikle
line-up of films thizs vear, the Festival
alzohas impotant newpartnerships
with industry leaders, induding the
Academny of Telesizion Arts and
Sciences (AMWP &%), the Britizh
Academy of Film and Telesdzion Az,
Mesyyork (B AF TA Mew Yok and
Variety" zaid The Executive Director
Mz, Arikian.

The Hamptons, boasting to be one of
the most beauti ful summer destinations
on earth, haz stretched itz primary
zeason into O ctober to host the Fedivd .
Amongst amyriad of celebrities,
notables, & VIP s, asignificant homage
iz shown to the sponsEors, for without
them the showcould not go on. This
vedt's presenting sponsors are

AL TOUR (Buziness Trawd Concierge) &
American Airlines, Premier Sponsors:
Capital One & The Wall Street Journa
Lead Sponzors: Baume & Mercier and
Sliver Cup Studios Community P stners:
The East Hampton Star Guild Hal, The
Hampton =ynagogue, The Maidstone
and hohd A,

HIFF festures & wide array of
dizcussions throughout the Festiva
"Conversation With" interviews indude
Richard Gere, Alec B dwin and 2lan
Cumming, followed by "An Afternoon
with Stesie Micks" which precedes Dawve
Stewart's and Mick g documentary,

M YOUR DREEAME' dong with the
popular 'Roedy Taks'.

"Mobel Laurestes: Inthe Camera's Eyve”
prezerts an exhibition of 40 photographs
of Mobe Lauredes by Peter Badge &
clo The Madstone. Joze R amos-Hota,
Mobel Peace Prize-winner along with
John Mazh, Mabel P ize-winner for
Economics, are featured in the exhibition
and are dtending the Festival to hogt
&4z of their films, BALIBO and &

BE 2UTIFUL MIMD, respectively. Also
the Academy of Motion Pidure &tz and
Sciences are co-presenting the Film

F eztival's Golden Starfizh Lwerd 1o the
legendary &nn Foth for & Lifetime
Achievement in Costume Design. CRMN's
Alina CTho hostz and moderates with
zpecial guests, Mathan Lane and Mike
Michals. These exclusive discussions
with iconic figures added tothe rest of
the inzpiring program, ae what make the
HIFF & unigque experience and continue
1o devate itz gatuz within the film
industry and bevond.

Goto hamptonsfilmfest.org for Al
programming & everts schedules,

Variety Catches the Rising Stars

Thiz vesr, Variay journey'z to the
Hamptons Intemational Film Fegiva 1o
join forces as sponzors ofthe rizing
starz 0 ActorstoWatch: 2012

"For over & decade, we have been
honceed torecognize =0 many promising
actors who have gone on to luminous
carests inthe film industry. In celebraion
of our 20th anniversary fedivd, we are
abzolutely delighted to be joining forces
with Yariety," says Lina Todd, Program

Piob Lett |Richad Gene | Prouided Con ey oTHampows ke niational Fim Feztial

Diredor, of Breskthrough Perfonmers.
Varietys M0 ACTORSE TO WATCH' has
been one of their neswspaper's most
avidly ohzerved annual festures for 15
Vears.

"Haring zuch a beautiful, prestigious
platform &z the Hamptons Internations
Film Fedivd for presentation means
these exciting performers will beon
induztry and media radars all over the
wixld," dedares Steven Gavdos,

E xecutive Editar.

Several of thiz vear's awnard winners are
tarring in film = appearing st the Fediva
and the list iz chock full of uber talent
zuch as Adam Driver ("Inside Llewsn
Davis"), Domhnall Gleeson™Anna
Karening"), BellaHeathcote ("Mot Fade
Aunan®, Dres Hemingswery ("Starlet™,
Bowd Holbrook ("The Hast™), Elvas
M'Barek ("Turkizh for Beginners™),
Scod MoMairy (Killing Them Softly™,
Mate P arker ("Athitrage"), Imogen Poots
("Hnight of Cups") and Alicia Vikander
("2Anna Karenina™] swho will take part in a
number of activities, seminars and socid
everts over the five-day festival.

THE HAMPTOMNS INTERMATIONAL
FILM FESTIVAL HOMNOR'S
RICHARD GERE WITH THE 2012
GOLDEM STARFISH & ARD

FoOR LIFETIME ACHIEVYEMENT

M ACTIMG

Mr. Gere iz being presented with The
Goden Starfish Aaeard during the
festival's 'C onwersation With Richard
Gere' moderded by Alec Bddwin the

F estival's Honorary Chairman. His
impact on cinema in Terence Malick's
"Tays Of Heaven', & film which [aunched
hiz stellar career, led toiconic roles in
film= such as P retty Woman, American
Gigolo, &n Officer and a Gentleman,
Chicago and most recently Arbitrage
which has an Academy &verd buzz.
"Richard Gere's outztanding body of
wixk spesk s for itzelf. Richard's
phenonenal talert and zocid activiam
haz showeaszed hiz passion and heart.
We are thrilled to prezent hitm with the
Goden Starfish Award for Lifetime
Achievement in &cting," zaid Karen
Arikian, Executive Director of the
Hamptons Intemational Film Festiva.
The event will fedure amonrtage of Mr.
Gere's on Screen appesrances and is
sponsored by Capital One. [
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5 nwestors, we have been all too awrarwe of
the tading strateg v kmoarn as High
Frequency Trading cx HF T forshoxt. Thos
strates w15 less abont pellizernt wesearch and
heeding the advice of qualhified professionals,
and more about conplicated alzonthns
wittenby hughly edacated compater

prog e, |hese progranmiers have no
irterest inurderstanding the nature of stocks
ot the compartes thenselves. They are past
trving to find a small variable thatwrill help
their alzoritten profit.

Some of these progrant are parasitic in
nature and by to trade b efore real crders
make it to the market. The spead that 15
required, 15 astromonuoal and 1thenefits no
one except the conparyy that 1s mplemerting
the alzoritlom.

Speed has become such a keyv 1ssue 1o these
prog s that they have tried to locate as
close to the servers of the varions exchanges

as pwsible. They operate in a world of
sub-nullisecond exemtions.

Becase these orders arve ertered for very
shot periods of times, they tend not o get
exeoited as frequertly as raalar orders fiom
retail or mshtitonal mustoress. Theyarill
carcel and reenter the maret, lundeds cx
even thoasands of times an hoar, and provide
Little to no limaadity to the market.






Hedze firndswer the fist toutilize these
stratezies and it has deweloped ndo a fairly
sigmficart porbon of their reverae stream.
They are lowr sk and are desizred to have
no psition at the end of the day. This wonld
seem oonter o whatwebelieve ahoat hedze
funds, but profitable trading 15 profitable
trading, and hedgze finds above all elsewrart
profits.

This 15 whemr [helieve things will start
chanazne sigroficartly in the next six months
for hedze finds and for aror other firm that
enplows the High Frequency S tratez v

There are achially taro very good reasoms I
588 a5 cASING mommenhim to slowr inthe
HFT wronld.

The first ore is the shrinking vohimes we
have seen over the last taro years.
Femember, an HFT algoritton s shooting
orlers o the marketbased on the cxder
floar that is going irdo those markets. 4s
fasrar crders erter the market place there are
faxrer opporhirnbies for these prograns to
effectively irteract with them. Withoat
vohimes, there is no place for parasitic crders
to exemite, hetoe no vobhimes, and no
oppornbes leading to o profit.

As fewer orders enter the market place there are
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fewer opportunities for these programs

ABOUT PETER

.

to ¢

‘ectively interact with them.

Peter P. Costaiz a Governar with the Mew York Stock E xchange, President of Empire Executions, Inc. (3 boutique trading firm on the floor of the MYSE)
and a CHBC Market &navd. Mr. Costaiz regulady fedured on The Clozing Bell with Maria Bartiromo and Bill Grffeth, OutF ront seth E in Burngt, and
The Larry Budlow Showe- prosiding valuahle insights into sl dility of the mark &z (hah domedically and internations ). He iz alzo & zought after speaker
at numerous industry conferences, brokeridealer national meetings. Mr. Costa's expedize iz zought atter a2 a keynde zpeaker & national buziness
zchools, mast recently asthe featured speaker for Ole Miss graduate students. Mr. Costa began his career a2 a derk on the floor of the Mew =tock
Exchange over 30 vears ago. Holding zenior trading pozstions & Lehman Braherzs, Franciz P. Maglio Inc., Bear Steams and Eckhat & Compansy hr.

Coga co-founded Empire Execdions Inc. in 2003,
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The stock market’s primary function 1s to allow
companies to tap sources of capital cheaply.

The second wason [ see these programs
slowrly fading aaray shecanse of ther
siocess. Wwhen Long Island based
Fenassanoe Teclmologies, basically created
the field, theywremw alome and had a head
start of several months before anyone coald
develop anvthing motely close towhat
they had . They made billiors cwer the fist
fenar ywears using a quanttabve program that
vras better and faster than anyone else’s.
However, ike any other zeat development,
their competition has closed the zap. What
15 happerung in the wond of High Frequency
trading 15 that conpebitors are basically
muthng margirs to thebone. We have
alread v seen dozems of the smaller
corparnes that do ths type of trading fail
ard I dom™ exxpect that trend to charge cwer
the rext six months.

While soamme may argue that all market
parteiparts should beweloosted, I am not in
that zroap. The stock market’s primarny
fincton s o allosr conmparnies 1o tap soirces
of capital cheaply. Investors benefitted fiom
the success of those comparies over time.
When a compary f21l on hard times or conld
rotevolve as it industy evolved, 1twras
either acquited or wert oat of business.
Imestors could be preolved with the saccess
ard zet outbefore the fadbire. When
nrrestors feel that the market itselfis
“rigzed” against them, theywon’t parbcipate
regardless ofwhat they feel ahoata
corpattyy. This 15 one of the root canses for
the present lowr whime envircrementare are
m The mhenchmert in the High Frequency
Trading business will everdually zive
nrrestor corfidence to begin investing in
stocks again
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The Decomated rog War Vetberon
atars in the New NBC Series
“STARS EARH STRIPES®
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THERE'S NO BETTER
TIME THAN NOW

FOR YOU TO BE "IN’
WITH MILLENNIUM.

ADVERTISE

Connect with cur exclusive following through display odverfisernents in our
onine/prnt editions. Our subscribers expect and woant Millennivm each month
fo leam of new trervds, happenings, products and services for their well-being.
You'll reach aur followers through our e-mail Blast and sociol media networks.
Threugh your orfine ad we can embed links that connect direclly o youwr web
e or customize GIR codes to serve a3 your online hub thot followers can scan
with fheir mobile device,

SPONSOR

Colaborate with Millenmium as a sponsor throwgh ils mogazine sections,
promations and special evenls lo buld brond awareness with our followers,
Receive the same benefits as our adverlisers and maore, We offer several
cpportunifies for sporsaship including step & repeats, loge page
plaocements, sizdeqeels, contests & prize giveoways, guerlia street marketing,
event planning and more,

FEATURE

We welcome conlent that enhances and compliments Millennium for e
pleasure of cur folowers, Send us g persuasive pitch, press release, medio
advisory images and/or business proposals for review ond we may consider
it for a cover story, feabure or mulli-poge phofo spread. You may forwand

us ideas fo contact@millennivmmogazneonline .corm.

JOIN

We acfively recruit new team members for a vaiiety of excifing projects
including sales, promalions, shling, photography, wiifing ond more. Join ouwr
circle of fiends through social nebworking on Facebock, Twitter, Linkedin,
You Tube, Vimeo and Skonz al " Millenniurm Mogazine”,

Your Wall Street Office

— From Your Street to WALLST —
Effective

Virtual Office Services

110 Wall Street

Powerful

Immediately Improve Your
Company’s Bottom Line

No Contracts/Month to Month

Tel: (212)943-1111 Web: yourwallstreetoftice.com
ALSO AVAILABLE
Conference Rooms, Furnished Offices

Helping C'é'mpanies Succeed
«.for
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march O)of dimes invites you to
an Enllghtenlng Evening of Fashion, Art and Empowerment

Wednesday, November 7th 2012
12 the Restaurant

- ‘Skyline Lounge

“at“The Ritz Carlton Wh|te F’Ialns NY G

+ 6:00pm - 7:00pm - Panel Discussion - Empowering Yourself in your Business and Personal Life
« 7:00pm - 9:00pm - Cocktails & Networking, Fashion Show, Art Show

Ticket price - $50.00

Register on-line at

www.inarcholdimes.com/newyork/events/events_9849. html

Please RSVP On-line or send Payment to:
March of Dimes, 580 White Plains Rd., Tarrytown, NY 10591

For any questions or sponsorship inquiries contact
Sharon Mascioweochio
O14-G10-7523
stnascioverchic®marcholdimes.com

Proceeds to benefit the March of Dimes, as we celebrate our 7th Annnusa.r-,_

¢ - iren Wl fwer fmboimn sow thil e iimaled vaber of e ovendl in BE500 and thal 1he praaisi
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Modeling came easy to the California blond beauty Chanel Ryan, who was discovered while sunbathing in Laguna Beach. Ryan has appeared
in over 30 national commercialz including those for Pepsi, Saturn, Volkswagen, Wet & Wild Cosmetics, Audi, Coca-Cola and Viza. While she
could have easily blended into the pack of typical California beauties, she decided o accept her new found stardom, and explored a professional
acting career.
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___Photographer: Mario Barberio
Stylist: Julia Permy
Make-up artist: Michelle Yanderhule
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Studying with L&'s most respected and renowned acting coaches including, Margie Haber, Ryan set out sharpening her craft focused on developing her
career. Developing a principled acting resume was easy task, however Ryan has successfully forged ahead developing a name for herself in the acfing
industry, staming in roles with heavy weight thespians by the likes of, Billy Cry=tal and Bill Murray, as well co-staring in six indie films.







She atiributes her success to serendipity, thus being in the right place at the right time. Pennsylvania-bom, Chanel Ryan's career seems to be moving
on the fast track gaining momentum with no signz of ending in the immediate future.

- Eliza Ramos




Location: Palmdale California
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Scan our QR code and link together mobile technology, social media and fashion
on our latest social networking platform. Our scan code will let you create a personal, secure,
free mobile contact that serves as the digital home to all Millennium'’s social media
(Facebook, Twitter, LinkedIn, etc.) contact details (phone numbers, email addresses),
favorite photos, videos, music and more. Using your smartphone and a QR Reader app,
you can scan our QR-coded social print and instantly Millennium’s contacts will appear on your phone!



ADVERTISING CONTRACT TERMS AND
CONDITMOMS REGARDING WOODBERRY &
ASSOCIATES GLOBAL COMSULTING &
DEVELOPMENT SERVICES INC.'s PRINT
MAGAIZINE PUBLICATION ("MAGAZINES™).
WEBSITES ("WEBSITE") AMD MOBILE
APPLICATIONS AND DIGITAL MAGAZINES
("APPS”) FOR MILLENMNIUM MAGAZINE.

A Millennium Maogazine's Right to Eeject.
Cancel or Terminate Crders

Millennium Magozine reserves the right af its
absolute discretion, and at any fime, fo
cancel any advertising order or reject any
adveriising copy, whether or nof the same
has already been acknowledged and/for
previously published, displayed, performed
or tramsmiffed [collectively referred to herein
as "Published” or "Publish”], mcluding, but
not imited to, for reasons relafing to the
content of the adverfisement or any
technology associated with the
adverfiserment. In the event of such
cancellafion or rejection by Millenmium
KMagazine, adverfising already run shall be
paid for at the rate that would apply if the
enfire order were Published and no short
rate will apply.

In addifion, Millennivm Magazine reserves
the right to (i) remove from selected copies
of its Mogazines and Apps advertisements
containing matter that subscribers have
deemed objecticnable; and (i) implement
blocking technology (inchuding
geo-blocking fechnology) in comnection
with its Websites and Apps.

Millennium Magozineg, at its absolute
discrefion, may terminate its relafionship with
Adveriser and/for Agency for the breach of
any of the ferms hereof, including without
limitation o breach based on the failure on
the part of either Adverfiser or Agency fo
pay each bill by its due date. Should
Millennium Magaozine ferminate its
relationship with Adverfiser and/or Agency,
a shortrate may apply and all charges
incurred together with short-rate charges
shall be immediately due and payable.
Furthemmore, in the event Advertizer or
Agency breaches, Millennium Maogazine
may, in addifion to its other remedies, [a)
cancel its recognifion of Agency, thereby
causing Agency to lose claim fo any
commission for any further advertizing
placed with Millennivm Magazine on behalf
of Advertiser or any other client, and/or (b)
refuse to Publish any or all of Advertiser's
adverfising.

B. Adverfiser's Failure fo Bumn
Advertising/fShorf-Rafe

All agreemenis for advertising frequency
discounts require that the specified number
of advertisements be Published within a
specified period and be promptly paid for.
In the event of Advertiser's or ifs Agency's
cancellafion of any porfion of any
adverfising order/contract or failure fo have
FPublished and paid for the specified number
of adverisernents, or if af any fime
KMillennium Magaozine in ifs reasonable
judgerment determines that Adverfiser is nof
likely to Publish and pay for the total amount

of adverising specified during the term of
he agreement, any rate discount will be
retroactively nulliied, including for previously
Fublished adverfisements, and may result in
a short-rate. In such event, Advertiser
and/or Agency must reimburse Millennium
Magazine for the short-rate [which is the
difference between the rate charged on
the confracted frequency and the higher
rate based on the reduced frequency of
advertisernents actually Puklshed and paid
for) within 30 days of invoice therefore and
Advertiser will thereafter pay for advertising
at the cpen rate or at the earned rate(s) as
applicable.

Any merchandising program executed by
Millennivm Magazine in relionce on
advertising that is cancelled will be paid for
by Adverfiser at the fair market rate for such
program. Advertising credifs [for any
eamed advertising frequency discount
adjustrents for advertising run in excess of
specified schedule)] will only be eamed if all
adverising is paid for by fhe due date.
Advertising craedits must be used by the
Advertiser within six months after the end of
the percd in which they were eamed.
Unused advertising credifs will expire six
months affer the end of the period in which
they were eamed.

. Restrictions on Adverfiser's Ability fo
Cancel Advertising Orders

Orders for inside or outside cover pages are
non-cancelakble. Optlions on cover positions
must be exercised at least 30 days prior fo
four-color closing date. If an orderis not
received by such dafe, the cover opfion
auvtornatically lapses. Orders for all inside
advertizsing units are non-cancelable less
than 15 days prior to closing date. Orders for
fumnished inserts are non-cancelable less
than 15 days pricr o closing date. Orders
for all Millennium Mogaoazine-produced inserfs
are non-cancelable. If. however, Millennium

Magazine agrees fo cancel an existing order,

Advertiser will be responsible for the cost of
any work performed or materials purchased
on behalf of Adverfiser, including the cost of
sernvices, paper and/or printing.

D. Advertising Posifioning at Millennium’s
Discretion Crders for adverfising confaining
restrictions or specifying posifions. facings.
editorial adjaocencies or other requiremenis
may be accepted and Pulklished but such
restrictions or specifications are at
Millennivm Magazine's sole discrefion.

Any merchandising program executed by
Millenmium Magazine in relionce on
advertizing that iz cancelled will be paid for
by Adverfiser at the fair market rate for such
program. Advertising credifs [for any
eamed advertising frequency discount
adjustrents for advertising run in excess of
specified schedule)] will only be eamed if all
adverising is paid for by fhe due date.
Advertising credits must be used by the
Advertiser within six months after the end of
the pericd in which they were eamed.
Unused advertising credifs will expire six
months affer the end of the period in which
they were eamed.

C. Restrictions on Adveriser's Ability to
Concel Advertizsing Orders

Crrders for inside or cufside cover pages are
non-cancelable. Options on cover positions
must be exercised at least 30 days pricr fo
four-color closing date. If an order is nof
received by such date, the cover opfion
auvtomatically lapses. Orders for all inside
adveriising units are non-cancelable less
than 15 days prior to closing date. Orders for
fumished inserts are non-cancelable less
than 15 days pricr to closing date. Orders
for all Millennium Magaozine-produced inserts
are non-cancelable. I, however, Millennium
Maogazine agrees fo cancel an existing order,
Advertiser will be responsible for the cost of
any work performed or maferals purchased
on behalf of Advertiser, including the cost of
services, paper and/for prinfing.

. Advertising Posifioning at Millennium’s
Discretion Orders for advertising containing
resfrictions or specifying positions, facings,
editorial adjocencies or other reguirements
may be accepted and Published but such
restrictions or specifications are at
Millennium Magazine s sole discretion.

E. Labeling of Advertizements
Advertisements that simulate editorial
content must be cleary identified and
labeled "ADVERTISEMENT” or "PROMOTION™
or "SPECIAL ADVERTISING SECTION™ at the
top of the advertfisement, and Millennium
Magazine may, in ifs discrefion, so label
such copy.

F. CAN-3PAM

Advertiser and Agency understand that
adverfisernents and/for other commercial
messages sent on its behalf by Milennium
Maogazine via electronic mail may be
govemed by federal, state and local laws,
rules and regulations, including without
limitation the Controlling the Assault of
Mon-Solicited Pomography and Marketing
Act of 2003 and any acts related thereto,
and including the inferpretafions thereof by
the FTC or other govemmental authorifies
icollectively, the "CAM-3PAM Act™) and
state "Do Mot E-magil” registries. Adverfiser
agrees fo comply with all such applicable
laws, rules and regulafions. Withowut limifing
the generality of the foregoing, Advertizer
shall fulfil all cbligations of a “Sender” as
specified in the CAMN-SPAM Act, unless
Millennium Maogazine agrees inwrifing to be
designated as the "Sender”. In either case,
Advertiser agrees to comply with Millennium
Maogazine's policies intended fo comply with
the CAN-ZPAM Act.

. Inseris

An accurate copy of any furnished insert
must be submitted fo Milennium Mogaozine
faor review pricr to the printing of the insert.
Millennium Magazine's review and/or
approval of such copy does nof release or
relinguish Adverfiser/Agency from its
responsibilifies hereunder. Millenniurm
Magazine B not responsicle for emors or
omissions in, or the production guality of,
fumished inserts. Adverfiser and/for Agency
shall be responsible for any additicnal
charges incurred by Millennium Maogaozine
arising out of Adverfiser and/for Agency's



failure fo deliver furnished inserts pursuant to
Millennium Magaozine's specifications. In the
event that Milennium Maogaozine is unable fo
publish the furnished insert as a result of such
failure fo comply, Advertiser andfor Agency
shall remain iable for the space cost of
suchinsert.

H. Errors in or Omissions of Advertisements
In the event of Millennium Maogaozine's emrors
in or omissions of any adverfisement|s).

KMillennium Magozine's liakility shall e
limited to a credit of the amount paid
atiributable to the space of the emror (in no
event shall such credit exceed the total
amount paid o Millennivm Magazine for the
adverfiserment), and Millennivm Magazine
shall have no liability unless the
errorfomission is brought fo the Millennium
KMagazine's attention no later than 15 days
affer the advertisement is first Published.
However, if a copy of the adverfisement
waos provided or reviewed by Advertiser,
Millennium Magaozine shall have no liability.
In no event will Millennivm Magazine have
any liakility for ermors or omissions caused by
force majeure or emrors in key numbers, nor
will Millennivm Magazine have any liakbility
for any consequential, indirect, incidental,
punifive, special or exemplary damaoges
whatsoever, including without limitaticn,
damages for loss of profits, business
inferrupfion, loss of informafion and the like.

l. Tradernarks

The titles and logos of the Magazines,
Websites and Apps Published or used by
Woodberry & Associaftes are registered
and/for pending frodemarks, service marks;
and/for frademarks protected under
common lows. Meither the fitles nor the
logos may be used without the express
written pemnission of by Woodberry &
Associates.

J. Warranties: Indemnification

Advertiser and its Agency, if there be one,
each represent and warrant that: (i)
Advertiser's websites, mobile sites,
applicafions, and/or similar services that are
associated with adverfising purchased
under an |2 shall contain all necessary
consurmer disclosures required by applicable
federal, state and local laws, rules and
regulations, including, but not imited fo. an
accurate privacy policy [(and Adverfiser

shall not vickate the terms of such disclosures);

and (i) any adverfising or other material
lincluding product samples) submitted by
Advertizer or Agency complies with all
applicable laws and regulafions and does
not viclate the personal or propretary rights
of, and is not harrmiful 1o, any person,
corporation or other entity.  [Advertiser
understands that the nafional edifion|s) of
KMillennium Magaozine's Magazine is
districuted primarily in MNorth America, with
incidental distribution throughout the world )
As part of the considerafion fo induce
Killennium Magaozine fo Publish such
adverfisernent, Adverfiser and its Agency. if
there be one, each agrees jointly and
severally o defend, indermnify and hold
harmiless Millennium Maogaozine, and its
emplovees and representafives, against any

and all iability, loss, domage, and expense
of any nature, including attorneys” fees
[collectively, “Losses™) ansing out of any
actual or potential claims for libel, invasion
of privacy, hamm, copyrghi, patent, or
tradermark infringement, and/for any other
actual or potential cloims or suits that may
arize out of [a) the copying. printing,
publishing, displaying, performing,
distributing or transmitting of such
advertisernent; (b) any viclafion of the
CAN-SPAM Act or other laws relating to
Advertiser's advertisements, imcluding, but
nof imited to, commercial messages
e-mdailed on Advertizer's behalf by
Millenmium Magazine; (c] the loss, theft, use,
or misuse of any credit/debit card or other
payment, financial, or personal information;
(d] the products and/or services promaofed,
sold, presented and/or contained in
Advertiser's advertisements; and/for (e8] a
breach or alleged breach of its covenanis,
warranties and obligations under these
advertising rate card confract terms and
condifions. If Millennivm Magaozine
parficipated in the creation of an
advertizernent, Millennivrm Magazine will
indemnify Adverfiser in connection with
potential claims only to the extent if has
agreed fo do so in writing.

E. Responsibility for Payrment of Adverfising
Bills

In the event an order iz placed by an
Agency on behalf of Adverfiser, such
Agency warrants and represents that it has
full right and autheority to place such crder
on behalf of Adverfiser and that all legal
cbligafions arsing out of the placement of
the advertisement will be binding on both
Advertiser and Agency. Adverfiser and ifs
Agency, if there be one, each agrees to be
jointly and severally iable for fhe payment
of all kil and charges incured for each
advertizement placed on Advertizer's
behalf. Advertiser authorizes Millennium
Magazine, at its election, to tender any bill
to Agency, and such fender shall constitute
due notfice fo Advertizer of the bill and such
manner of billing shall in no way imgair or
limit the joint and several liakbility of
Advertiser and Agency. Any bill tendered
by Millennium Magazine shall consfifute an
account stated unless written objection
thereto is received by Millennivm Magazine
within fen [(10) days from the rendering
thereof. Payment by Advertiser o Agency
shall not discharge Adverfiser’s liakility 1o
Millennivm Magazine., The rights of
Millenmium Magaozine shall in no way be
affected by any dispute or claim betweean
Advertiser and Agency. Adverfiser and
Agency agree to reimburse Millennium
Magazine for its costs and attormeys’ feesin
collecting any unpaid advertising charges.
Advertiser confirms that it has appoinifed
Agency, if one is specifisd, o be iz
authorized representative with respect to all
matters relating fo adverfising placed on
Advertiser's behalf with the understanding
that Agency may be paid a commission.

L. Mo Assignment of Advertising

Advertiser and its Agency may not use any
advertizsing spoce either directly or indirecily
for any business, organizafion, enferprize,

product, or service other than that for which
the adverizsing space is provided by
Millennium Maogazine, nor may Adverfiser or
Agency authorize any others to use any
adveriising space.

M. REepublication of Adverfisernents

Advertiser and Agency agree that any
submitfed adverizemeants Publshed, may.
at Millennium Magazine's option, be
republished, re-performed, retransmifted or
otherwize reused by Millennivrm Magazine
or ifts agents in any form in whole orin part in
all media now in existence or hereafter
developed, whether or not combined with
maferial of others. The copyright in any
adveriisement created by Millennium
Magazine B owned by Millennium Magazine
and may not be otherwize used by
Advertiser or third parfies without Milernnivm
Magazine's pricr written consent.

M. Adverfising Eafes

Millennium Magazine's Mogozine and App
rafes contained in advertising orders that
wvary from the rates isted heresin shall not be
binding on Milennivm Magazine and the
adverfiserments crdered may be inserted
and charged for af the actual schedule of
rafes herein. Millennium Magazine's
Maogazine and App rafes and units of space
are effective with the September 2012 ssue.
Anncuncement of any changes in rates will
be made thirty (30) days in advance of the
closing date for the first issue affected by
such new rates. Advertising in issues
thereafter will be af the rates then prevailing.
Millennium Maogazine's Website rates
contained in advertising orders that vary
from the rates established by Website for
Advertizer shall not e binding on Website
and the advertisernents crdered may be
inserfed and charged for at the actual
schedule of rates. Anmnouncement of any
changes in Website's rates will be made
thirty [20) days in advance of the first
adverfiserments affected by such new rates.
Advertisements Published thereafter will be
at the Website’'s rates then prevailing.

. Rate Base Guarantess

RFate base guarantess are made on an
annual twelve month average.

F. Terms of Sale

An agency commission of 15% will be
dgllowed for recognized agencies. Payment
is due thirty [30) days from the dafe of
invoice. All adverfising production fees [if
any) shall be biled and are immediately
due in full within the first month of the
adverfising campaign. Interest may, at
Millennium Maogazine's discrefion, be
charged at a rate of 5% per month on past
due balances. Millennium Maogazine may
at its option require cash in advance with
order or change payment ferms.

Q. Choice of Law and Fonom

All issues relafing o advertizsing will e
govemed by the lows of the State of New
York applicable o confracts to be



govemed by the laws of the State of Hew
York applicable o confracts o be
performed entirely therein. Any action
brought by Adverfiser against Milennium
KMagazine relafing to adverising must be
brought in the state or federal courds in New
York, Mew York. The parfies hereby consent
to the exclusive jurisdiction of the state or
federal courts in Mew York, Mew York in
connection with actions relafing to
advertising, including, but not limited fo.
actions fo collect amounts due for
adverfising.

K. Entire Agreement

The foregoing terms and conditions [and the
Additional Terms set forth below) shall
govem the relationship between Millennium
Magazine and Advertiser and/for Agency.
KMillennium Magaozine has not made any
representations to Advertiser or Agency that
are not confained herein. Unless expresshy
agresd to in writing and signed by an officer
or senior executive of Millennivm Magazine,
no other terms or conditions in confracts,
orders, copy, or othemnvise will be binding on
KMillennium Magaozine. Failure by Millennivm
Magazine fo enforce any of these provisions
shall not be considered a waiver of such
provision.

ADDITIOMAL TERMS AND CONDITIONS
APFLICABLE TO MILLEMNMIUM MAGAIINE'S
WEBSITES AND APP3

Faor the punpose of clarficafion, the ferms
and condifions set forth in 3ections A
through E above apply fo all advertfsements
Published in Weoodberry & Associate’s
KMagazines, Websites and Apps. In addifion,
the following ferms and conditions

| Addifional Terms™) shall apply fo all
adverfisernents Published on Milennivm
KMagazine's Websites and Apps as provided
below. To the extent the Additional Terms
directly conflict with or are inconsisfent with
Zecfions A through E above, the Addifional
Terrms shall govern with respect o Millennivrm
KMagazine's Websites and Apps.

i Impression Guarantees and Calculations

Killennium Magaozine makes no guaranfes
or representafion as to the guantity and/or
guality of visits, impressions, circulation, or
other usage of Millennivm Magazine's
Websites or Apps or of the advertisement, or
as o the use of any parficular fracking or
informafion-gatherng devices, unless
Killennium Magozine expressly agrees
otherwize in writing. In addifion, all impressions
and/or other measurements of
adverfiserments for Millennium Magazine's
Websites and Apps shall e based sclely on
Killennium Magaozine's calculafions forits
Websites and Apps. Unless otherwise agreed
to in wrifing by Millennivm Magazine,
KMillennium Magaozine will bill for the
adverfising on Millennivum Magaozine's
Websites bosed on such Websites” own ad
delivery numbers ["DFF numbers”); and, if
applicable, Milennium Maogazine has the
right to bill for adwerfising in Millennium
KMagazine's Apps based on its DFF numbers.
In the event Millennium Magazine and
Advertiser agree in wrifing that certain ads

will be billed based on ad delivery numbers
ather than the applicable Website's (and/or
Apps'] own DFF numbers (i.e.. third party
nurmbers), Millennivm Magazine will il for
such ads bosed on such third party numbers
as long as the delivery discrepancy from
third party numbers and DFF numbers is less
than ten percent (10%). Inthe event that o
difference of ten percent [10%] or more
arises, both Millennium Magazine and
AdvertiserfAgency agree fo use reascnable
efforts to reconcile the difference and come
to a mutvally ogreed upon sclufion. If an
agreement cannot be reached orif
Advertiser fails fo provide ifs third party ad
delvery numbers within ten (10} business
days after the end of each month of its ad
campaign, Millennium Magazine resemves
the right to kil Agency/Adverfiser at o
delivery rate of ninety percent (90%) of DFP
numbers. To the exfent Millennivm Magazine
fails to provide Adverfiser with fhe number of
impressions guaranteed (if applicable) onits
Websites or Apps, Millennivm Maogazine will
provide as a sole remedy a make-good, by
extending the order beyond the confracted
advertizsing flight perocd until the remainder
of the guaranfeed impressions are delivered.
For punposes of clarficafion, Adverfisers that
request a special billing schedule or an
vpfront bill will not receive
refundsfadjustrments in the case of
under-delivery of guaranteed impressions (if
applicable).

T. Errors in or Omissions of Advericements

In the event of Millennium Maogazine's errors
in or omissions of any adverfisement|s) on its
Websites or Apps (including, but not limited
to, erors or omissions involved in converting
Advertiser's ads info an Apg), Millennium
Magazine's sole liability shall be limited fo a
credit of the amount paid affributable 1o the
space of the emror {in no event shall such
credit exceed the fofal amount paid 1o
Millennivm Magazine for the advertisernent],
arnd Millennivm Magazime shall have no
iakility unless the errorfomission is brought fo
the Milennivrm Magazine's attenfion no later
than 5 days after the advertisernent is first
Published. However, if a copy of the
adverisement was provided or reviewed by
Advertiser, Millennium Magazine shall have
no liability. Inthe event of a suspension of
Millennivm Magazine's Websites or Apps due
to computer, soffware, or netwaork
malfunction, congestion, repair, strike,
accidents, fire, flood or any other cause or
confingencies or force majeure beyond the
reasonable confrol of Millennivm Magazine,
it & agreed that such suspension shall not
invalidate any advertising agresement but a)
will give Millenniurm Magaozine the option fo
cancel any advertising agreement, or if
Millenmium Magaozine does not do 50, b)
vepon resumpfion of Millennivm Magazine's
Websites and/for Apps, the agreement shall
be confinved and Millennium Magazine will
have no iability for any erors or omissions or
any damages caused by such suspension.
In no event will Millennivm Magazine have
any liakbility for errors in key numbers, nor will
Millennivm Magazine have any liability for
any conseguential, indirect, incidental,
punifive, special or exemplary damages
whatsoever, including without imitation,

damages for loss of profits, business
inferruption, loss of informnation and the like.

U. Restrictions on Adverfiser's Ability to
Cancel Advertising Orders

Crders for all advertizsing units on Millennivrm
Maogazine's Websites are non-cancellakble
less than five [5) days prior fo the start of
adveriizing campaign. If, however,
Millennium Mogazine agrees o cancel an
existing order for its Websites, Advertizer will
be responsible for the cost of any work
performed or materals purchased on behalf
of Advertiser, including the cost of services.

V. Additional Advertiser Waranfies;
Indemnification

In addifion to the warranties set forth in
section J above, Adverfiser and ifs Agency,
if there be one, each represent and warrant
that: (i) any advertizing or other maferial
submitted by Adverfiser or Agency for
dizplay on Millennivrn Magaozine's Websites
or Apps, and any maferial to which the
advertisemnent or other material links or refers.
complies with all applicable lows and
regulations and does not viclate the
personal or proprietary rights of, and is nof
harmful 1o, any person, corporation or other
enfity. [Adveriser understands that although
the intended audience of Millennivm
Maogazine's Websites and Apps is prirnarily in
Morth America, the Websites and certain
Apps may be accessible throughout the
world ); (i) mone of the advertisements or
other materials provided to Millennium
Magazine for display on its Websites or Apps
cause the download or delivery of any
soffware applicatfion, executable code, any
virus or malicious or social engineering [e.g..
phishing) code or features; and [ii) it will not
conduct or underfake, or authorize any third
party o conduct orundertake, any unlowful
or improper actions in connection with the
Websites or Apps, including, but not limited
fo, generating automated, fravdulent or
otherwizse invalid clicks or impressions on
Millennium Magazine s Websites or Apps. I
addifion fo the indemnification cbligafions of
Advertiser/Agency set forth in Section J
above, Advertiser and its Agency, if there be
one, each agrees jointly and severally to
defend, indemnify and hold harmless
Millennium Maogazine and ifs employees and
representatives for Losses (as defined in
section J above) that may arise from or
relate to: (a) the linkage of any
adverfisernent on Millennium Magazine's
Websites or Apps to other material; or (b) a
breach or alleged breach of Adverfiser’s
warranties sef forth in this Section V.

W. Disclamer

Millennium Magazine DISCLAIMS ALL
WARRAMNTIES AMD/OR GUARAMTEES, EXPREESS
OF IMPLED, INCLUDING. BUT MOT LIMITED TO,
WARRAMTIES FOR NOMIMNFRIMGEMENT,
ACCURACY, AVAILABILITY, UPTIME,
MERCHAMNTABILITY AND/OR FITMESS FOR ANY
FARTICULAR PURPOSEE IN COMNECTION WITH
THE DISFLAY, PERFORMAMCE AMD
TRANSMISEION OF ADVERTISEMENTS OM WS
WEBSITES AMND APP3. Without limiting the
warranties and/or guarantess relating to: (a)



the positioning or placement of
adverfisements on Millennivm Magazine's
Websites or Apps, (B) the availakility, uptime
and delivery of any impressions or
advertisements on any of Millernmnium
Maogaozine's Websites or Apps; [c] advertising
results on the Websites and Apps; (d] the
accuracy of audience dafa, including, but
not limited fo, audience demographic data,
audience szefreach data, etc. with respect
to the Websites and Apps; and [g) the
guanfity, gquality or freguency of clicks or
click-through rates of advertisernents on the
Websites and Apps. Adverfiser
acknowledges that third parties other than
Millenniurm Magaozine may generafte
automated, fraudulent or otherwise
imvalid/fimproper iImpressions, Conversions,
inquiries, clicks or ofher acfions on
Adverfiser's adverfisements displayed on
Millennium Magaozine's Websites or Apps. As
between Adverfiser and Milennium
Maogazine, Adveriiser accepts the risk of any
such improper acfions. Advertiser's
exclusive remedy for such suspected
improper actions i for Adverfiser fo reguest
a refund relating fo its impacted
advertisements in the form of advertizsing
credits on the applicable Website or App
within thirty (30} days from the end of the
calendar month in which such
advertisement s inifially displayed on the
applicable Website or App. Any advertizsing
credit refunds in connection with the
Adverfiser's aforementioned reguests are
within the sole discretion of Millennium
Maogazine.

Copyrght © 2012 Woodberry & Associafes
Global Consulting and Development
services, Inc. All Hights Reserved.

Adverfisng inguiries may be addressed fo:

Facheal A. Mack

Marketing & Sales Director

212709 8137

17974 45858
racheal@millenniummagazineonline.com

Zapata contihied from Page 22,

Lot is cumrently working onhis rext show entfified,
“Ten™, set to delout at the Carnes Film Pestivd.

DI Tenis dooutthe representation of the 10 most
Jdesircide women in the wotld, like Kim

kKardoshicn, Arndg beaflriz bames o Pamela Anderson.
Treay cre icors that | admire and wky not yes, also
Jdesire. Ten represents that interaction kbetweasen
wotneh with power and amaang life stores and
frainters that fiedto caphase the spint forewer on
ole | gPu b

Thez artist confditues o insgeire othears with bis wotk and
seems like he will nurure gererdions o come.
“History is kig ard scarny wiodd for e, Lat's say that
today | foous onaxpressing fealing: wing pdnt ond
collage techrigues 1o ronsmit maments in fime and
haziness, The sas .

Anna Contihbed from Page 27

"Doncing recpires yeors of erdlass rdining., it fakes
effert, technique and passion o develon dskill o
Jdfficut o dancing ™ says Annd. Tlwant people o
kv it"s uly mot Qs edsy OB it looks, As anentergorising
Jancer rvyself, simply appreciating the pleasure of
Jncing pprosddes enjoyiment. After g couole of hours
of o hdf step, canan amateurredize ifs not O

o efession edsily undertaking . Only in comparison to
believing your Whithey Howsteon while sigring in the
showwar ™)
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materals, and no charge., claim or encumbrance is made upon any recipient of the materiak. Registration on or use of this publication constitutes
acceplance of our user agreement and privacy policy. Millannium © 2012 Woodbemy & Associotes Global Consulling and Development
services, Inc. Al ights reserved. The material in this publicafion may not be reproduced, distibuted, transmitted, cached or otherwise used, excepl
with the prior written permission of Woodbery & Associates Global Consulting and Development Services, Inc.
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PREIVACY POLICY AND LEGAL NOTICE

We collect informmation on the site in crder fo
make it possible for you to access all the
features on our site and to enhance your
overall experience on our site. You can browse
our site without submitting any personally
idenfifiable informalion, but we do collect
wome anonymous information when you access
our site.

When you visit our site, you will be invited to
provide personal information to participate in a
contest, purchase advertising, or to join our
mailing list. You will be asked for your name,
address, age. and a summary of information
requested to qualify for contests. For
advertising you will be asked for your billing
address, e-mail address, credil card number
and credit card expiralion date. To join our
mailing list, you will be asked for your e-mail
address onby.

We may use your contact data to send you
information about Millennium. You may always
opt out of receiving fulure mailings.

In addifion, we may employ outside agents,
meaning other companies or individuals to
perform functions on our behalf, such as
sending postal mail and e-mail, conducting
sweepstakes and other promotional activities,
analyzing data, providing marketing assistance,
processing credit card payments, and providing
custormer service, These Millennium agents have
access to pesonal information you provided us
needed to perform their functions. Other than
our outside agents and certain Millennium
suppliers and vendors, we keep all of your
personal information private and will not share it
with any third party, unless you have authorized
us to or we are legally required to do so.
Millennium may also release personal
information when we believe, in good faith,
that such release is reasonably necessary to
protect the rights, property or safety of
Millennium, Woodberry & Associates Global
Consulting and Development Services, Inc., our
users, or others,

This inforrnation is encrypled and fransmitted
aver the Intemet where it is stored securely with
Millennium Agents such as Paypal, and used for
billing purposes only. Qur site has security
measures in place intended to protect against
the loss, misuse, and alteration of the
information under our control,

MILLENNIUM

millenniummagozine.com

DIGITAL PRINT

Millenniurm uses industry standard encryphon 1o
help ensure that all the personal information
you provide is encrypted and remains private,
This helps to maintain the confidentiality of your
information, We shive fo protect your personal
informafion, however, Millennium cannot
ansure of warrant the security of any
informalion you fransmil 1o us.

If your personal information changes. we will
gladly comect, update, or remove any data you
have previously provided to us. You may
change your personal information at any time
by sending Millennivm an amail at
confact@millenniummagazineonline.com.

Millennium may send users news aboul new
offerings and special projects.

To help us make e-mails more wseful and

interesting, we may receive a confimation when

vou open e-mail from Millennivm. You
may choose to opt out of receiving such
mailings by sending us a “Please remove”
email message o
contact@millennivmrmagozineonline.com.

Cemographic and profile data may be
collected at our site. Millennium may
provide such information in the
aggregate to third parfies without
disclosure of personally idenfilving
inforrmation.

Millennivrm and other marks indicated on

our site are service marks of Millennium

and Woodbeny & Associates Global
Consulting and Development Services,

Inc. They may not be used or displayed
without the prior written consent of Millennium
and Woodbeny & Associates Global Consulting
and Development Services, Inc. All other
trademarks. product nomes. and company
names and logos appearing on the site are
the property of their respective owners.

These terms will be governed by and construed
in accordance with the laws of the State of
New York, without regard to any principles

of conflicts of law. You agree that any action
al law ar in equity that arises out of or relates
to any use of the Millennium site will be filed
only in the state or federal courts located in
New York County, and you hereby consent
and submit to the personal jurisdiction of such
courls for the purposes of litigating any such
aclion,

By visiling the Millennium site, you consent fo
the terms of this Privacy Policy and Legal Notice

and to the collection and use of this information

by Millennium. We will always fully disclose our
privacy policies, and we will promplly post any
changes to our policy on this page. You agree
that Millennivum may retain and use your
personal information as described in this

policy unfil vou inform us that you do not agree
with this Privacy Policy and Legal Hofice and
agree that vou will not use the Millennium site
for a reasonable period of time therealter. By
using this site affer we post any changes to

this Privacy Policy and Legal Notice, vou

agree to accept those changes. If yvou

choose to visit Millenmium, your visit and

any dispute over privacy is subject to this
Privacy Policy and Legal Holice.

Millernium is a ifestyle &
enfertainment publication
serving Mew York City, Long
lsland, Morthemn New Jersey,
and Southemn Connecticut.
Millennium seeks content

that enhances and compliments
the magazine for the pleasure
our readers. We cater o distinct,
affluent audiences and frendy
neighborhoods as oppose fo
blind mass distribution.

Millennium appears online and
in print.

Print edifions are published as a
slick. high-gloss full color bond
mMagaozine.

Cnline we publish a digital flip
bock with embedded links to

featured contentfodvertisements
web sites.

lssues are distributed to upscale
restaurants, spas, boutigues,
grocers, hair & nail salons, private
medical offices, etc.

Millennium is read by local,
regional aond a growing nafional
and infernatfional following which
incledes, entreprensurs, heads of
corporations, professionals,
non-profit groups, polificians,
educators, artists, enfertainers,
miusicians, models, efc.

The publicafion focuses on
high-profile evends, business, art,
beauty, film & music, culture,
dining, entertainment, fashion,
health & wellness, environment,
sporting evernts, nightlife,
philanthropy. charity galas,

polifics, real estate and adverfising.

Millennium is online ot

waww. millennivmmagazine . com,
and Facebook, Twitter, LinkedIn,
Instagram, YouTube and more at
"Millennium Magazing”.

Millernium is a publicafion of
Woodberry & Associates Global
Consulfing & Development
services, Inc.

DISCLOSURE

The views and opinions
expressed in Millennium
Magazine do not necessarily
reflect the views and
opinions of Millennium
Mogazine, Woodbermry &
Associates Global Consulfing
and Development Services,
Inc. and/or its affiliates.



COUNTY OF NASSAU

OFFICE OF THE PUBLIC ADMINISTRATOR
(516) 571-5911
WWWw_nassaucountyny.gov
(CLICK ON COUNTY DEPARTMENTS, THEN PUBLIC ADMINISTRATOR)

PUBLIC AUCTION

The Office of the Nassau County Public Administrator is offering the following properties for sale at public auction. All properties are being offered
in an "AS |S" condition. No representations conceming the properties are being made by the seller; all descriptions are merely for informational
purposes, and are not represantations.

Only oral bids will be accepted at the time of the public auction and THE PUBLIC ADMINISTRATOR RESERVES THE UNCONDITIONAL RIGHT
TOWITHDRAW PROPERTIES AND REJECT BIDS. ADMITTANCE TO THE SALE REQUIRES A DEPOSIT OF 10% OF THE MINIMUM BID
LISTED FOR EACH PROPERTY THAT YOU INTEND TO BID ON. This deposit is payable by CERTIFIED or BANK. CHECK MADE PAYABLE TO
YOURSELF, and endorsed by the successful bidder as instructed at the time of auction. CASH WILL NOT BE ACCEPTED. GOVERNMENT

ISSUED PHOTO IDENTIFICATION |15 REQUIRED TO BID.

Copies of a Memorandum and Terms of Sale for each property will be available at the time of the auction and for pickup at the Office of the Public
Administrator, 240 Old Country Road, Suite 603, Mineola, from 9:30-11:30 AM and 1-3 PM beginning Monday, October 22, 2012 through Thursday,
October 25, 2012. This document must be executed by the successful bidder at the time of auction. Each Memorandum and Terms of Sale will
include provisions that closing of title is to take place within 30 days of the auction date. Time is of the essence as to purchaser and the sale is not
confingent on purchaser obtaining a mortgage.

DATE OF SALE: FRIDAY, OCTOBER 26, 2012

TIME OF SALE: 10:00 AM. SHARP

CHECK IN TIME: 9:00 A.M. SHARP

PLACE OF SALE: 262 OLD COUNTRY ROAD
MINEOQOLA, NEW YORK 11501
3RD FLOOR COURT ROOM

st PARCEL #4
604 GAYNOR PLACE, WEST HEMPSTEAD, NEW YORK
o7 BARWICK STREET, FLORAL PARK, NEW YORK SECTION 35, BLOCK 274, LOT 462 LOT GROUP 462-464
SECTION 8 BLOCK 78, LOT 34 SPLIT LEVEL — 8 ROOMS; 4 BEDROOMS: 2.5 BATHS:
COLONIAL - 6 ROOMS; 2 BEDROOMS: 2 BATHS: DET. GARAGE LT IN GARADE
"ASIS"..... ... MINIMUM BID $ 375,000 ASIS" o MINIMUM BID § 264.500
e PARCEL #5
302 SOUTH 8TH STREET, NEW HYDE PARK, NEW YORK
ggg#&“rﬁgﬂ;“ ‘”*"’E:“?%ELEEETC“- NEVF ORI SECTION 33, BLOCK 180, LOTS 145 & 242
, BLOCK 178, CAPE — 6 ROOMS: 3 BEDROOMS: 1 BATH: DET. GARAGE
CAPE — 7 ROOMS: 4 BEDROOMS: 2 BATHS: DET. GARAGE el MINIMUM BID § 550,600
"AS1S"._______MINIMUM BID § 302,500 :
PARCEL #3 PARCEL#E
215 BEECH STREET, VALLEY STREAM, NEW YORK
177 N. RICHMOND AVENUE, MASSAPEQUA, NEW YORK kit bt Syl
SECTION 48, BLOCK 73, LOT 710, LOT GROUP 710-713 Fip : : ;
_ _ : CAPE — 6 ROOMS: 3 BEDROOMS: 1 BATH: DET. GARAGE
CAPE — 7 ROOMS: 4 BEDROOMS: 2 BATHS: s e NS i1 500
2 CAR ATT.GARAGE :
"ASIS"._______MINIMUM BID § 265000

MILLENMIUM | &0 Continued on Page 61.



Confinued from Page 60.
PARCEL #7

26 HOFFMAN ROAD, NEW HYDE PARK, NEW YORK
SECTION 33, BLOCK 118, LOT 214

RANCH — 6 ROOMS; 3 BEDROOMS; 1 BATH; DET. GARAGE
g L e MIMIMUM BID 5 201,000

PARCEL #8

23 KEMP AVENUE, GLEN COVE, NEW YORK
SECTION 21, BLOCK 38, LOT 201
RANCH — 5 ROOMS; 3 BEDROOMS; 1 BATH; DRIVEWAY

PARCEL #9

8 STONE BOULEVARD, MASSAPEQUA, NEW YORK

SECTION 66, BLOCK 123, LOT 10

HI RANCH — 10 ROOMS; 5 BEDROOMS; 2 BATHS; ATT. GARAGE
TS MINIMUM BID 5 175,000

PARCEL#10

330 WALLACE STREET, FREEPORT, NEW YORK
SECTION 55, BLOCK 391, LOT 2
COLOMIAL — 5 ROOMS; 2 BEDROOMS; 1 BATH; ATT. GARAGE

] o g e MINIMUM BID 5 195,500 A MINIMUM BID 5 125,000

VIEWING AT ALL SITES
SATURDAY OCTOBER 20, 2012 AND
SUNDAY, OCTOBER 21, 2012
10:00 AM - 2:00 PM
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